
 
 
 

Date: Saturday, September 28, 2013 
Time: 10:00 a.m. to 12:00 p.m. 
Location: Carlsbad Dove Library 
 1175 Dove Lane 
 Carlsbad, CA 92008 
Topic: Results of the 2013 eBook Survey 
Presenter: David Wogahn 

Ever wonder… 
• Where do authors sell the most 

eBooks? 
• How do eBook standards like 

KF8 and EPUB apply to self-
publishers? 

• What are the trends in eBook 
publishing? 

• Whether to sign-up for KDP 
Select and/or the new Kindle 
MatchBook programs? How 
do they work? 

• Which social networks are 
people using to promote their 
eBook? 

• How can print-on-demand help authors and publishers 
sell more eBooks? 

The answers to these questions are just a few of the topics our 
September speaker plans to address, based on the results of 
his recent survey. 
Join us September 28 when David Wogahn returns to PWSD 
to give us an update on trends and advances in developing 
and marketing eBooks based in part on the results of the 2013 
eBook Self-Publisher Survey, currently in progress.  
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Publishers & Writers of 
San Diego (PWSD) is a 
professional association of the 
San Diego publishing community. 
PWSD educates business-minded 
self-publishers and authors through 
networking, guest experts, open 
discussions, and field trips. 
Regular meetings are held 
10:00 a.m. to 12:30 p.m. on the last 
Saturday of each month (except 
November and December), usually 
at the Carlsbad Dove Library–
Auditorium (1775 Dove Lane, 
Carlsbad, CA), the Encinitas 
Library (540 Cornish Drive, 
Encinitas, CA), or the Encinitas 
Community Center (1140 Oak 
Crest Park Drive, Encinitas); check 
meeting information in newsletter 
for current location. 

Membership 
$37/year plus $10/meeting for 
members. Non-member meeting 
fee is $15. For information and to 
RSVP for meetings, visit  
www.PublishersWriters.org 

Closing date for newsletter 
contributions is the 1st day of each 
month. Send contributions to 
Glenna A. Bloemen at 
gab11853@aol.com 

If you would like to sign up for a 
member profile in this newsletter, 
contact Lynette Smith at 
lynette@allmybest.com 
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September 28 Presentation by David Wogahn—continued 
The 36-question survey differs from other industry question-
naires by focusing on small presses and self-published author 
results and opinions. The publishing business is exceptionally 
broad, and this survey is designed to provide insights 
specifically for self-publishers. About-to-publish authors and 
those in the planning stages are also invited to participate. 

David Wogahn is managing partner of the eBook publishing 
and digital media consulting firm Sellbox, Inc., the author of 
Successful eBook Publishing, and the content developer of the 
Lynda.com training course, Distributing and Marketing eBooks. 
Sellbox provides eBook business consulting and publishing 
services for businesses, publishers, and authors. Notable local 
business clients include the San Diego Reader, San Diego 
Daily Transcript and DawnSignPress. 

Before founding Sellbox in 2002, David worked at Los Angeles-
based Times Mirror in information technology and business 
development. He was co-founder of Times Mirror Multimedia 
and later co-founded and served as COO of a venture capital-
backed sports team web services company, the predecessor of 
today’s CBS College Sports Network. He is a frequent speaker 
for Publishers and Writers of San Diego and the Independent 
Writers of Southern California, and a regular contributor to the 
Independent Book Publishers Association’s Independent mag-
azine. Visit www.SellBox.com.  
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

PWSD Officers 

Karla Olson 
President 
karla@publisherswriters.org 

Jeniffer Thompson 
Web Master 
j@monkeycmedia.com 

Bob Goodman 
Founder 

Andrew Chapman 
Past President 
andrew@publisherswriters.org 

PWSD Newsletter Staff 

Glenna Bloemen 
Newsletter Editor 
gab11853@aol.com 

Lynette Smith 
Copyeditor 
lynette@allmybest.com 

Lauren Castle 
Circulation Manager 
lauren@impress-express.com 

STILL LOOKING FOR A NEW 
CONTENT COORDINATOR! 

WILL YOU HELP? 
For more information 

or to volunteer, 
Contact Glenna Bloemen at 

gab11853@aol.com 
 

 
 

Plan to attend one of our 
monthly meetings? 

Please help out and volunteer 
to write the recap for this 

newsletter. 
Contact Lauren Castle at 

lauren@impress-express.com. 
 
 

 

“PWSD Likes Facebook!” 

Visit us on Facebook today 
and let us know you like us! 
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By Karla Olson 
President, Publishers & Writers of San Diego 
In August, IP Attorney Mark Reichenthal spoke to us about the many changes in publishing over the last 
several years. He encouraged us to be as informed as we can be regarding the agreements we accept in 
the current publishing marketplace. Acknowledging that is not possible to negotiate with such publishing 
partners as CreateSpace and Lightning Source, he urged us to take the steps we need to be fully 
informed about what we are agreeing to. Point well taken, Mark, thank you.  

September’s meeting is our annual eBook Update from member expert, author of Successful eBook 
Marketing, David Wogahn. This year David is conducting a survey to see how and where people are 
publishing their eBooks, and what their experience has been. You can find the survey on our website 
(www.publisherswriters.org) or watch for the recent email from PWSD with a survey link. The more 
participation we get, the more we can learn from each other. David will send a copy of the survey results 
to every participant.  

Our September 28 meeting is at the Carlsbad (Dove) Library. Your RSVP is appreciated; it helps us plan 
handouts. Of course, you are welcome to come whether you’ve RSVP’d or not. Remember, you can pay 
in advance on PayPal, or we take cash, checks, and credit cards (give me a few minutes to get the 
Square Reader working) at the door.  

When you attend, you’ll notice a new system we’ve instituted: On the back of your nametag is the month 
and year when your membership is up for renewal. We will continue to send out notices, but if you would 
take a quick look at the back of your nametag and update if your membership is due, we would greatly 
appreciate it. With the tremendous growth in membership the last few years, there’s a lot to keep up with.  

I’m very disappointed to say that I just heard from Dan Poynter, cancelling his October presentation. I am 
working with his office to try to reschedule for early next year and will do my best to make that happen. I 
will also seek alternative programming for October, or we will have one of our always popular, learn-from-
each-other open forums; more about that in upcoming notifications. We will also set a date for our annual 
Holiday Party very soon.  

Many of you have contacted me regarding your member bio on the website. This is a member benefit, so 
if you’ve joined recently, please send a 50-word bio and headshot to webmaster@publisherswriters.org. If 
you’re a long-time member, you still need to update your bio. Since we redesigned the website, we need 
to also rebuild the membership directory, and we appreciate your resubmitting your bio. If you have any 
questions, please send them to webmaster@publisherswriters.org.  

Thanks again for making PWSD such a vibrant, fulfilling group.  

See you all September 28. 
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Please sign up for the Read Local newsletter at www.readlocal.org. 

Many of you know that I recently took a job as the Director of Publishing for Patagonia, the clothing 
company. The job requires me to be working in the Ventura office during the week. If we want the Read 
Local events to continue, please contact me about volunteering to help. Researching and registering 
events, organizing participants, setting up the booths, and coming up with new ideas for how to present 
our books to local audiences are just a few of the ideas that we need help with. If you want to help, please 
contact me at karla@readlocal.org. 

In the meantime, go to the Read Local website to sign up for the Read Local Directory. Click on “Get 
Connected Now!” in the center column, and that will take you to the submission form. Fill this out with 
author/book information, and information about you and your book will be available to booksellers, 
librarians, reporters, producers, event planners, and all kinds of other people who can help you get the 
word out about your book. A basic listing is FREE! and gets you listed in the following categories: Author, 
Title, Genre, and Location. For just $25 a year, you can add a book description, an author bio, keywords, 
and other important information that highlights your book. Go to the Read Local website today to learn 
more, at www.sandiego.readlocal.org.  

     
 

Read Local 
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BOOK REVIEW SHOWCASE 
Here we feature book reviews of PWSD members’ works. Submit your work to Editor Glenna Bloemen for 
publication consideration. You can contact her by calling 619-743-5192, emailing gab11853@aol.com, or 
reaching out to her at any of the monthly meetings. This is a new member benefit you won’t want to miss! 
 
 

License to Lie 
By Terry Ambrose 
Mystery and intrigue pepper this fiction novel about Roxy 
Tanner, who lies for a living, and Skip Cosgrove, who uncovers 
the lies. Together, they have 12 hours to meet a ransom 
demand or her father will die. These two loners discover that 
trust is a luxury they can’t afford.  

Ambrose’s characters are alive with intrigue and suspense. 
Neither of the two characters can trust one another, but they 
have to save her father. As the plot unfolds, they discover they 
can’t trust anyone, not even themselves. 

This riveting mystery will keep you on the edge of your seat 
until the very end. Terry’s writing style is fast and keeps you 
wanting more. He brings a new twist to the classic thrillers as 
you move your way through the story. A must read for any 
mystery enthusiast. 

The book is published by Oak Tree Press, Taylorville, Illinois, 
and retails for $15.95. ISBN: 978-1-61009-051-3 

 
 

Membership Book Reviews 
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Plan a Great Birthday Party for Your New Book! 
By Lynette M. Smith 

Copyright © 2013 All My Best 

Getting ready to publish your book? Want to launch it right? Then check out these ideas for a book-release 
event, more festively known as a book-launch party. As you read, you’re sure to come up with even more 
ideas. Jot them down now, while the ideas are fresh. 

Line Up Venue and Volunteers 
Decide how long and when. A two-hour “drop in or stay for the whole thing” event will be ideal, and guests 
will better understand that “light refreshments” means just that, if you choose a time that is clearly between 
regular dining hours. For a weekday, 7 to 9 p.m. works; on a Saturday, choose 10 a.m. to 12 noon, 2 to 4 p.m., 
or 7 to 9 p.m. To help assure greatest attendance, avoid holidays and holiday weekends. 

Choose the venue. Make it convenient to attendees, affordable to you, and welcoming to invited guests and 
passersby alike. Try to get the room layout you want, and see if you can serve our own food (if that’s your 
preference). Ask about hooking up electronics/audiovisuals the way you want, and ask if you can tape signs 
and balloons to the walls. Find out if the venue provides tables, tablecloths, chairs, lectern, extension cords, 
and so on, and at what cost, if any.  

Line up helpers. Get at least five people to help out so you can stay 
fresh and be a good host to your guests. One person will pick up and 
deliver balloons and/or floral arrangements, load and unload boxes of 
books and other event-related items, and arrange furniture according to 
your preferred layout. Two friendly, detail-oriented people will staff the 
sales desk. Another smiling face will staff the refreshment table, setting 
up and keeping serving dishes neat and replenished, pouring drinks 
with a steady hand, and occasionally circulating the room to gather and 
dispose of used tableware. Finally, arrange for a talented 
photographer/videographer friend (or hired professional) to photograph 
you with your guests and video your presentations. You’ll want most of 
your volunteers to help pack up when the event is over.  

Start a “What to Bring” list now. List items within such categories as Supplies, Décor, Furnishings, 
Books/Other Products, Equipment/Electronics, Signage, Food, Serving Dishes/Utensils, Tableware, Give-
aways (bookmarks or other ad specialty items), and so on. Cover all contingencies—extra pens, change, paper 
clips, order forms, clipboards, scissors, tape, plastic bags for leftovers, and more. Add to your list as needed.  

Develop a “What to Do and When” task list. Assign a date to every task to avoid “the last-minute 
crazies” or the “Oh, no, I forgot to’s.” Refer to your list regularly, and check-off items when completed. 

Design Entertaining Activities  
Ask guests to sign in. Have a guest book or attractive sign-in sheet near the entrance, requesting name 
and contact information. That way, you’ll know who showed up and have the means to build your list.  

Give brief presentations. Every 20 or 30 minutes, you could read best excerpts from your book, offer a 
public acknowledgment or tribute to those who helped you along the way (and remember to thank your event 
helpers too), or tell a brief “Why I wrote this book” story. In a recent social media discussion, Lisa Hainline, 

Feature Article 



owner/designer at Lionsgate Book Design (www.lionsgatebookdesign.com, lisa@lisahainline.com) suggested 
that you also “speak of the topic—ministry, purpose, etc.—that your book is on, not just the book... use your 
‘voice’ to get across the passion for what you wrote about and message... and the book will sell itself.”  

Sign books and mingle. Get up and mingle with guests whenever 
you aren’t presenting and no one is present at your author signing 
table; leave a small sign at the table, “Author will return soon.” Keep 
3" x 3" sticky notes available at the table, plus pencils or pens, so 
guests can indicate their preferred inscription (if any) and/or the 
correct spelling of their name. 

If the line at your table is short and you have time, engage the person 
in a brief conversation that will help you decide the best inscription to 
include. If you’re asked to be photographed with your guest, stand 
close together and make sure the two of you are holding the book 
between you, angling the book downward slightly so the book’s cover 
won’t reflect the flash. 

Hold a drawing. Have prominent signage or make frequent 
announcements promoting a special drawing that will take place about 
45 minutes before the event ends. Collect business cards or drawing-
entry cards in a central, supervised location. Offer one or more prizes 
that are not your books, so people won’t be waiting to buy until after the 
winner is announced. Ideas: Amazon gift cards, the main floral arrange-
ment (to be removed only at the end of the evening), table centerpieces 
(if any), or a service you offer that most people would want. Sonia 
Marsh, founder of the “Gutsy Indie Publishers” Facebook discussion 
group and author of Freeways to Flip Flops and My Gutsy Story 
(www.soniamarsh.com, gutsyanthology@gmail.com), suggested getting 
local merchants or the venue itself to donate prizes; naturally, you’d post a sign thanking them for these 
donations, have small stacks of the donors’ business cards available, and acknowledge them once again as 
the prizes are awarded. 

Sell books! At the sales table, have an easy-to-read sign explaining to whom to make checks payable and 
the exact amount (including sales tax). If you accept credit or debit cards, make sure those tools are in place 
and functional. To track purchases, build your mailing list, and give buyers a receipt, design a simple two-part 
form for book sales (you keep the top half, and they get the bottom half).  

Place the forms on clipboards with pens, so buyers can fill them out while they wait their turn to buy. Lisa 
Hainline said that if your event takes place in a retail store, the merchant will want up to 40% of the purchase 
price for the books sold there. She said you can sell even more books after the event—without sharing 
profits—if you have a clipboard available at the event for people to leave their email address, and if you hand 
out business cards or small flyers with your email and website, providing an easy way for guests to order or 
reorder your book later on.  

Memorialize the celebration. You’ll want photos and videos from your book release for a wide array of 
book promotion and publicity after the event. Well in advance, give your photographer/videographer a shot list 
and video list. Snapshots will include group photos, you with selected individual guests, sales-table activities, 
refreshment-table activities, you during a book reading, you looking up from signing a book, and you, holding 
your book as you stand beside prominent event signage. Flash-photography snapshots should avoid reflective 
glare from eyeglasses, book covers, signage, and windows. Try to keep unsightly used tableware and trash out 
of the shot.  

Have your videographer take individual videos of your brief presentations and book readings. Another idea is 
to ask people who have already read a preliminary copy of your book, to give a video testimonial. Have your 
videographer get close to the person being interviewed, so there won’t be too much background showing. Also, 
whenever you’re doing a presentation, the video should be taken from an eye-level tripod that’s near enough to 
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capture your image from about hip-high on up to just slightly above your head—not a lot of ceiling and not a lot 
of leg. Plan the shooting angle ahead of time for the optimal background on your videos. 

Arrange Refreshments 
Plan book-friendly refreshments. From a dedicated 
refreshments table, provide light snacks that aren’t messy, so 
unsold or newly purchased books aren’t marred. Make sure your 
selection of drinks also includes filtered water. Sonia Marsh said 
a local bakery, chocolatier, or grocer might be willing to donate a 
snack platter in exchange for publicity and acknowledgment, too. 

Use sensible tableware. Have small hors d’oeuvres plates 
and napkins available, as well as stable (not stemmed) plastic 
cups. Bring a large ice chest with crushed ice to keep extra food 
cold and out of sight. Bring appropriate serving trays, bowls, and 
utensils, plus clear wrap to cover them when not in use. 

Get the Word Out! 
Start promoting your party early for best results. Then keep the momentum going with 
regular announcements and reminders.  

Invite local media. Be sure to mention that refreshments will be served, and give them a link to 
your website’s media page for more information about you and your book. A week before your party, 
send a reminder, telling them you look forward to seeing them there. 

Create party invitations. Distribute PDF and hard copy invitations to places, groups, etc., that will 
help promote your party. Ask the manager at your event venue to distribute your invitations, too. 
Sonia Marsh suggested making special postcard invitations and giving them to everyone you know.  

Contact libraries, bookstores, gift shops, and other synergistic locations. Ask if they’ll 
post an invitation and/or let you leave a supply of flyers or postcards.  

Email synergistic websites and online publications. Ask if they’ll include your 
announcement, which includes a URL link, email, or even (gasp!) an old-fashioned phone number for 
more information.  

Post your party announcement on your own website and more. Remember your blog, 
Facebook fan page, and wherever else you can use (but not abuse) social media resources available 
to you, as you invite your local Facebook friends and LinkedIn connections to attend.  

Encourage word of mouth through forwarding. Ask friends and colleagues to forward your 
email invitation to their contacts who may want to attend.  

Announce the event wherever you can. Meetings and other large gatherings are ideal; have 
those postcard invitations ready and available to distribute.  

Encourage book pre-sales. Acknowledged self-publishing guru Dan Poynter, author of The Self-
Publishing Manual (www.parapublishing.com) and guest speaker at PWSD’s upcoming October 
meeting, suggested broadly publicizing a special presale offer, such as free shipping, free auto-
graphing or custom inscription, prepaid (by author/publisher) sales tax, or any combination of these, 
to generate cash flow to pay your first big printing order. A presale is also a convenience for those 
who plan to attend your event, so they don’t have to stand in line to buy your book; it’s ready and 
waiting for them when they arrive, though you’ll want to inscribe it in person at the party. (And you 
don’t have to pay shipping this way, which is cost-effective for you.) 

 

http://www.parapublishing.com/


Do These Tasks in the Weeks and Months Before Your Party 
Plan your signage. Display a large promotional sign showing your book cover; design it so you can re-use I 
at future book signings. For this purpose, consider a multi-use retractable sign or vertical banner. For $250 
plus about $15 shipping, Lisa Hainline’s company offers a 15" x 36" retractable sign for book-related events. 
The price includes design (you provide all the pieces) and printing of the sign, which rolls up into a case like a 
window shade; carrying case is included. (Get details at http://www.lionsgatebookdesign.com/retractable-
poster-display.html, or email Lisa@lisahanline.com for more information.) You’ll also want to create 8.5" x 11" 
disposable signs to tape on the walls and near doorways at the venue, directing people to your party.  

Order ad-specialty items. Nicknamed freebees or giveaways, these may include bookmarks, custom-
printed pens, or other items that tie in to your book’s theme and remind people, usually by way of a website 
URL, how to order your book. 

Consider creating a book trailer. Lisa Hainline said, “I have 
several people who do trailers for my clients, but a lot of authors don’t 
always know what to do with [the trailers]. I just had a client call me on 
the success of a book-signing where people even commented on how 
the trailer drew them in (and the large retractable sign helped).… Her 
husband streamed it continuously on his open laptop, and it acted like 
a mini show, which people loved!” 

Troubleshoot your event. Close your eyes and imagine you’re a 
guest coming to the party. Do you know what to do when you walk in? 
Do you feel welcomed? Can you easily see where books are being 
sold and complete your purchase transaction? Can you find the 
refreshments when you’re ready, and be served readily and 
effectively? Is there a place to sit, if you want to? Envisioning such 
scenarios will help you decide the best room layout and will help 
assure that your “What to Bring” and “What to Do and When” lists are 
complete. 

Do These Tasks in the Days Before Your Party 
Buy disposable tableware. This would include tablecloths, small napkins, small plates, cups, toothpicks, 
and appropriate utensils, plus serving bowls and platters.  

Order balloons and a floral arrangement. One floral arrangement for the author table should be 
sufficient, considering that you may receive others as gifts from well-wishers. Tape helium balloons on the 
walls, if allowed, and at the sales and refreshments tables. 

Buy and prepare food and beverages. If you have adequate freezer space, buy ice ahead of time. To 
minimize last-minute tasks, try to prepare food in advance. 

Start packing. Use your “What to Bring” list. For easy unpacking later, pack similar items together in labeled 
boxes, e.g., Sales Table, Refreshment Table, Author Table, and Signage. 

Be on Top of Things on the Big Day 
Use your “What to Bring” and “What to Do and When” lists. They’ll help you prevent problems in 
preparing and carrying out the event.  

Arrive early. Ask the venue manager how early you can arrive to set up the room for your needs. Strive to be 
there at least 90 minutes before the event begins. First arrange the furniture the way you planned; then bring in 
your supplies, placing the themed boxes near the proper tables for unpacking. Have your friend set up the  
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refreshment table, and make sure a large (but not unsightly), trash receptacle is available that guests can find 
easily. Be completely set up several minutes before the first guests arrive, so you’ll have time for photos with 
your helpers. 

When you follow these tips and add a few creative touches of your own, you’ll be able to say, 

Happy Birthday, Book! 
 
 
 
 
 
 
 

____________________ 
 

Lynette M. Smith owns and operates All My Best Business and Nonfiction Copyediting 
(www.AllMyBest.com) and is the author of the multi-award-winning comprehensive 
reference book, How to Write Heartfelt Letters to Treasure: For Special Occasions 
and Occasions Made Special (www.GoodWaysToWrite.com), available in paperback 
and eBook. Her Big, Achievable Goal is to get millions of people worldwide to write 
heartfelt letters of appreciation so they can establish, enhance, and even rebuild their 
relationships and thus change their world. 
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PWM: In what aspect of publishing or writing are you involved or interested?  
 
Denise: I’m a writer. I’ve published academic articles and book chapters for years. A decade ago I was 
also involved as a writer for a theatre group, Attention Deficit Drama in Michigan. I’ve published poems, 
short pieces of fiction, creative non-fiction, and staged monologs. But my current endeavor is a dystopian 
novel I wrote on sabbatical in the spring of 2012.  
 
I’m in the midst of a Kickstarter (http://www.kickstarter.com/projects/926117424/isolation) intended to fund 
the final stages of self-publishing, with a goal to have the book in readers’ hands by the end of 2013, 
which has led to being the featured artist at TreeHouseArts (http://treehousearts.me/2013/08/20/artist-of-
the-month-denise-stephenson/). 
 
PWM: What first attracted you to writing?  
 
Denise: I remember writing stories as a teenager with my best friend. We were trying to capture all the 
boy-girl excitement of that period in our lives. We talked more about it than we actually wrote. Years later, 
my partner, a playwright, invited me to write monologs for our Million Monologs for the Millennium pro-
duction. I was already running a university writing center, and somehow that nudge propelled me into 
identifying as a writer.  
 
PWM: Did you previously have related experience in this area?  
 
Denise: In graduate school one of my professors told me I couldn’t write. At the time, I was grading her under-
graduate students’ writing. Her critique was based on a decision I’d made—a poor one, I’ll grant you—to 
skip an introduction on an exam due to limited space. At any rate, that fueled a dissertation on experi-
mental academic writing and the qualities that invited readers to enjoy the intellectual journey through 
unique writing styles. Since then, I’ve written a great deal in many formats and genres, rarely inside the 
parameters expected.  
 

Member Profile 

 
Denise Stephenson 
Author, Isolation 
 
Oceanside, California 
760-576-6391 
 
http://www.denisestephenson.com  
http://www.facebook.com/DeniseStephensonIsolation 
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PWM: How long have you been a member of PWSD, and what role has the organization played in 
your success?  
 
Denise: I just joined PWSD in early 2013. I needed to learn as much as I could, as quickly as I could, 
about the publishing world. I’ve learned a great deal by attending the monthly meetings, reading the news-
letters, and following links. It’s funny, with the paradigm shift currently afoot in publishing, I’m learning 
from traditionalists who still believe an agent and publisher are crucial, as well as from those who have 
self-published and are setting the stage for the next act. It’s an interesting time to become a novelist. 
 
PWM: What are you working on now?  
 
Denise: Isolation is my current focus. In this dystopia, 
bacteria run rampant, forcing governments to ban all 
human touching. Isolation follows ordinary people—like 
Maggie, who is quarantined and scrubbed down after her 
mother’s mysterious death, and Gary, who inadvertently 
touches Maggie during a medical scrubbing, which 
causes havoc in the lives of everyone involved. In this 
bacterial apocalypse, the price of human connection is 
deadly.  
 
In recent months, I’ve written mostly marketing materials, 
like the previous paragraph, in the hopes that my crowd-
funding initiative with Kickstarter will raise the capital to 
self-publish. I actually created a rather full schedule for 
myself during the run of my Kickstarter from August 20 
through September 19. I had public appearances like a 
recent reading at Encinitas Library and events in the 
private homes of friends. It’s been a whirlwind!  
 
Everyone wants to know what I’m writing next, but for 
now, it’s all about how to self-publish successfully with 
high production values and marketing success.  
 
PWM: What guidance or lessons learned can you offer the members? 
 
Denise: Go away to write! While some of us are full-time writers who have routines (or keep searching for 
them), most of us write between other commitments: jobs, parenthood, public and religious activities. To 
write Isolation, I rented a studio in Kauai for three months. In that short time, I was able to write 300 
pages. It took twice as long to write the remaining one third of the novel after returning home. We can’t 
always put our lives on hold for that long, but I’ve found that three days or more away will almost always 
lead me far enough inside a piece to have the confidence and drive to continue.  
 
I’d also suggest application of a good mirror before embarking on Kickstarter or self-publishing. Know your 
skill set and the amount of time you can devote to the project. Between the learning curve, the marketing 
needs, and the decisions to be made, you’ll discover that these too are demanding creative endeavors, 
not just business. Just like writing itself, by the time my Kickstarter is funded, I suspect the per-hour pay 
rate would be less than a fast-food job. It’s been more fun and more challenging, without a doubt, but it’s 
also taken lots of time to do well. 
 

     
 



 
 
 
 
 
“Publish & Profit with Ebooks” 
A Free Talk at Encinitas Library 
Saturday, October 5, 2013 
Longtime PWSD member Andrea Susan Glass will present a free talk on “Publish & Profit with Ebooks” 
Saturday, October 5, 2013, at 11:00 a.m. at the Encinitas Library, 540 Cornish Drive. Andrea, founder of 
The Ebook Academy, will discuss the nature and popularity of ebooks, the motivation for authors and 
readers, tips on writing and publishing, strategies for selling ebooks, and ideas on turning a book into a 
business or ongoing stream of passive income. The talk is ideal for new and experienced authors, and 
any individuals, business owners, professionals, retirees, coaches or consultants who want to write an 
ebook for pleasure, profit, or promotion. For more information or to sign up, contact the library at 
760-753-7376 or contact Andrea at 858-350-5235 or info@theebookacademy.com. 

     

How to Write Heartfelt Letters to Treasure  
Wins Its Third and Fourth Book Awards 
Lynette Smith’s comprehensive reference book, How to Write Heartfelt Letters to Treasure: For Special 
Occasions and Occasions Made Special, was awarded a Gold Medal last month in the Nonfiction 
Reference category of Dan Poynter’s 2013 Global Ebook Awards. Earlier this month, she learned that her 
book had also won a Silver Medallion in the Fifth Annual Living Now Book Awards in the Gift/Specialty/ 
Keepsakes category. Other awards her book has received to date include a Bronze Seal in the Nonfiction 
Self-Help category of the Character Building Counts (CBC) Awards (January 2013) and a Silver Medallion 
in the Printed Reference Book category of the Independent Publisher “IPPY” Book Awards (April 2013. 
For more information about Lynette’s book, visit her website, www.GoodWaysToWrite.com, Facebook fan 
page at www.Facebook.com/GoodWaysToWrite, or any major online retailer. 

     

Membership Directory Update 
Attention PWSD Members: Have you updated your Member Directory profile yet to make it more robust? 
You now have the opportunity to upgrade your photo to color, if it isn’t already, and to expand your profile 
description if you wish, including social media links, contact info, book-cover images and descriptions, and 
more! Check out http://publisherswriters.org/member-information/pwsd-website-inf/, where not only will 
you find more details on how to expand your listing, but you’ll find a discreet link in the first paragraph to 
Jeniffer Thompson’s slides from a presentation she made to PWSD. 

     

PWSD Member Events & Announcements 
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Welcome, New and Returning PWSD Members! 
Congratulations on joining Publishers and Writers of San Diego, the only publishing group in San Diego 
County focused on the business of publishing and writing! You have made a wise investment. While there 
are many benefits to being a member of PWSD, you’ll need to take the following two steps to optimize 
your membership: 

1. Subscribe to PWSD at www.PublishersWriters.org. This is necessary for you to receive any and 
all notices from PWSD. Receiving the email that accompanied this newsletter does not mean 
your name has been added to the regular notice distribution list. 

2. Enjoy a spot in the Membership Directory with PWSD. Go to www.PublishersWriters.org 
to promote your business by sending your JPG photo, brief contact information, and an 
expanded description to Webmaster@PublishersWriters.org. (See preceding announcement.) 

You’ll also enjoy these additional benefits of membership: 

• Monthly meetings, held the first 10 months of the year (usually on the last Saturday), that offer 
educational programs plus opportunities to network with colleagues, showcase your business, 
sell your books, and save on each monthly meeting fee; 

• Our monthly electronic newsletter, Publishers & Writers Monthly, containing information about 
local, regional, and national publishing activities, including news regarding your annual holiday 
social event that provides a time to socialize with members and new prospects; 

• Discounts on national membership dues for Independent Book Publishers Association 
(www.ibpa-online.org), Small Publishers Association of North America (www.spannet.org), 
and Small Publishers, Artists, and Writers Network (www.spawn.org); 

• An opportunity to stay in touch with other members by signing up for the PWSD YahooGroup 
(www.groups.yahoo.com—type PWSD in the group search box); and 

• Regional collaborative marketing efforts. 

Let us know if you have any questions or comments about your membership with PWSD, or any ideas to 
improve upon our mission. Again, welcome to PWSD. 

Karla Olson, President, PWSD 
Jeniffer Thompson, Web Design, PWSD 

 
 
 
 
 
 
 
 
 
 
 
 
 

“PWSD Likes Facebook!” 

Visit us on Facebook today 
and let us know you like us! 

 

http://www.publisherswriters.org/
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mailto:Webmaster@PublishersWriters.org
http://www.ibpa-online.org/
http://www.spannet.org/
http://www.spawn.org/
http://www.groups.yahoo.com/
http://www.facebook.com/SDPubWrite


 
 
 

 

The La Jolla Writers Conference 
Friday through Sunday, November 1–3, 2013 
Paradise Point Resort & Spa, San Diego, CA  
Conference registration is limited to the first 200 attendees, so register early for 2013! Military and group 
discounts are available. 

Full Conference Fee includes the following: (Lodging not included) 

• Access to all Workshop & Lecture Classes 

• Friday Night Cocktail Reception & Keynote Address 

• Saturday Afternoon Lunch & Keynote Address 

• Saturday Night Cocktail Hour & Author Signing 

• Saturday Evening Dinner & Keynote Address 

Registration Cost: $385. Contact: http://www.lajollawritersconference.com/ for details. 

     

SDSU Writers’ Conference—30th Anniversary Celebration 
Friday through Sunday, January 24–26, 2014 
Doubletree Hotel–Mission Valley, San Diego 
Dream of seeing your books in the hands of readers? Are you are a writer of young adult, fantasy, 
historical fiction, mystery, nonfiction, thriller, suspense, or another genre? The SDSU Writers’ Conference 
is for you. Plan to attend the best Writers’ Conference in the nation. Here’s what to expect: 

• Networking opportunities with publishing professionals 

• Knowledge shared by top editors, agents, and authors 

• On-the-spot critique sessions 

• Conference Choice Awards 

• A 30th Anniversary celebration with surprise guests 

Questions? Contact sdsuwritersconference@mail.sdsu.edu  

     

But Wait… There’s More! 
(See Next Page) 

Events & Resources for the Publishing & Writing Community 

http://www.lajollawritersconference.com/
mailto:sdsuwritersconference@mail.sdsu.edu


 
Southern California Writers’ Conference  
Friday through Monday, February 14–17, 2014 
San Diego, CA 
Any number of how-to books combined may not give a writer the one priceless bit of clarity that can 
make the difference between being published or not. Rejection by an editor or agent seldom yields the 
reason as to why a manuscript doesn’t grab them, and almost never reveals how it can be fixed to ensure 
that it ever will. 

Founded and run by professional writers, the SCWC provides veteran and emerging talent with 
authoritative guidance to help distinguish those manuscripts that are ready for market consideration, 
having facilitated some $4 million worth of first-time authors’ book and screen deals. With extended one-
on-one evaluation of advance submissions and dozens of read & critique and practical information 
workshops to choose from, the SCWC is among the only conferences specifically tailored to empower 
writers of every level with the vital tools, networking, and industry prowess needed to sell their work. 

And since the surroundings afford it—and SCWC certainly encourages it—plenty of other opportunities 
await those attending to sidle up next to editors, agents, executives, and others joining us to discuss 
things on a more intimate level. 

So whether you’re a writer just starting out, a writer unable to determine why your work’s not working, a 
writer simply in search of some answers, a writer wanting feedback on what you’ve written, or just a writer 
who wants to hang with other writers, do yourself a favor and join your fellow writers for the 28th Annual 
Southern California Writers’ Conference (and Retreat). 

Your words are worth it! Cost: $425. http://www.writersconference.com/ 

     

If you hear of an event or discover a valuable resource for publishers or writers, please 
send it to gab11853@aol.com by the 1st of the month. 

 
 

http://www.writersconference.com/
mailto:gab11853@aol.com


 
 
 
 
If you’re a self-publisher, independent publisher, consultant, author, editor, proofreader, ghostwriter, book 
designer, marketing specialist, web designer, or professional coach, consider joining PWSD. Visit the FAQ 
page of www.PublishersWriters.org for membership information, and visit the home page to sign up for this 
newsletter. 

The closing date for newsletter contributions is the 1st day of each month. Send your contributions to 
gab11853@aol.com. 

Would you like to appear in the newsletter’s member profile? Contact Lynette Smith at lynette@allmybest.com. 

Would you like to help out by taking notes at one of our monthly meetings and then writing up the meeting 
recap for the next newsletter? If so, contact Lauren Castle at lauren@impress-express.com. We’re looking for 
one volunteer a month so we can have each meeting covered. 

Thank you for pitching in to help Publishers & Writers Monthly become a more valuable 
newsletter for everyone in the San Diego Writing and Publishing Community! 
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	Plan a Great Birthday Party for Your New Book!
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	Getting ready to publish your book? Want to launch it right? Then check out these ideas for a book-release event, more festively known as a book-launch party. As you read, you’re sure to come up with even more ideas. Jot them down now, while the ideas...
	Line Up Venue and Volunteers
	Decide how long and when. A two-hour “drop in or stay for the whole thing” event will be ideal, and guests will better understand that “light refreshments” means just that, if you choose a time that is clearly between regular dining hours. For a weekd...
	Choose the venue. Make it convenient to attendees, affordable to you, and welcoming to invited guests and passersby alike. Try to get the room layout you want, and see if you can serve our own food (if that’s your preference). Ask about hooking up ele...
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	Give brief presentations. Every 20 or 30 minutes, you could read best excerpts from your book, offer a public acknowledgment or tribute to those who helped you along the way (and remember to thank your event helpers too), or tell a brief “Why I wrote ...
	If the line at your table is short and you have time, engage the person in a brief conversation that will help you decide the best inscription to include. If you’re asked to be photographed with your guest, stand close together and make sure the two o...
	Hold a drawing. Have prominent signage or make frequent announcements promoting a special drawing that will take place about 45 minutes before the event ends. Collect business cards or drawing-entry cards in a central, supervised location. Offer one o...
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	Place the forms on clipboards with pens, so buyers can fill them out while they wait their turn to buy. Lisa Hainline said that if your event takes place in a retail store, the merchant will want up to 40% of the purchase price for the books sold ther...
	Arrange Refreshments
	Plan book-friendly refreshments. From a dedicated refreshments table, provide light snacks that aren’t messy, so unsold or newly purchased books aren’t marred. Make sure your selection of drinks also includes filtered water. Sonia Marsh said a local ...
	Use sensible tableware. Have small hors d’oeuvres plates and napkins available, as well as stable (not stemmed) plastic cups. Bring a large ice chest with crushed ice to keep extra food cold and out of sight. Bring appropriate serving trays, bowls, an...
	Do These Tasks in the Weeks and Months Before Your Party
	Plan your signage. Display a large promotional sign showing your book cover; design it so you can re-use I at future book signings. For this purpose, consider a multi-use retractable sign or vertical banner. For $250 plus about $15 shipping, Lisa Hain...
	Order ad-specialty items. Nicknamed freebees or giveaways, these may include bookmarks, custom-printed pens, or other items that tie in to your book’s theme and remind people, usually by way of a website URL, how to order your book.
	Consider creating a book trailer. Lisa Hainline said, “I have several people who do trailers for my clients, but a lot of authors don’t always know what to do with [the trailers]. I just had a client call me on the success of a book-signing where peop...
	Do These Tasks in the Days Before Your Party
	Buy disposable tableware. This would include tablecloths, small napkins, small plates, cups, toothpicks, and appropriate utensils, plus serving bowls and platters.
	Order balloons and a floral arrangement. One floral arrangement for the author table should be sufficient, considering that you may receive others as gifts from well-wishers. Tape helium balloons on the walls, if allowed, and at the sales and refreshm...
	Buy and prepare food and beverages. If you have adequate freezer space, buy ice ahead of time. To minimize last-minute tasks, try to prepare food in advance.
	Be on Top of Things on the Big Day
	Use your “What to Bring” and “What to Do and When” lists. They’ll help you prevent problems in preparing and carrying out the event.
	Arrive early. Ask the venue manager how early you can arrive to set up the room for your needs. Strive to be there at least 90 minutes before the event begins. First arrange the furniture the way you planned; then bring in your supplies, placing the t...
	Happy Birthday, Book!
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