Book Publicity 101

Holly Watson PR
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Timeline

6 Months To 1 Year Before Pub:

Social Media:

At least 6 months to 1 year prior to your book’s publication, begin to engage on social media.

o Do: Be authentic; Be generous; Be consistent.

o Do: Announce Your Book: With a Cover Reveal, List of Tour Dates, Short Excerpt, etc.

. Do: Spread word of interviews, reviews, etc.

. Don’t: Only talk about your book or yourself.



Timeline

3 to 6 Months Before Pub:

* Blurbs: If you don’t have blurbs/endorsements already, now is the time to get them.
*  Press kits: should be created.
* Maedia Lists: should start being compiled using your own contacts and/or a paid media database service.

* Net Galley: This is when your book should go up on Net Galley or a similar digital galley provider. NetGalley is important because it is
one of the best ways for an author to connect directly with bloggers, reviewers and other media.

* Galley Mailing: Now is the time to get your physical galleys (also known as ARC’s or Advance Review Copies) mailed out to trade
reviewers, monthly magazines, major book review editors at print newspapers and websites, as well as any national broadcast media.

* Good Reads: If you haven’t already done this, make sure your book is on Good Reads. This is a great time to do a give away on Good
Reads as well.



Timeline

3 Months to 6 Weeks Before Pub:

* Maedia Lists: Create media list for finished books. This should be a larger list than your galley list and can consist of a very large list to
contacts that you will email only to begin with and then follow up with by sending finished books. Examples of media targeted in this
list would be producers at podcasts and radio shows; freelance writers, bloggers and more print/online reporters/editors.

+ Galley Follow Ups Follow up with the media to whom you sent galleys. Remember that many book review editors have a policy of
not giving out the review status of a book but following up is still a good idea.

+ Net Galley: Engage with readers/media on Net Galley and make sure to get reviews posted on sites such as Good Reads, Net Galley
and individual blogs.

+ Original Essays/Op-Eds: This is the perfect time for authors to start placing any original essays or op-eds, even if only peripherally
related to the subject of the book.

Finished Book Mailing: 6 weeks to 4 weeks in advance of a books publication is when finished books are traditionally sent to media.



Timeline

6 Weeks Before Pub To On Sale Date and Beyond:

+  Pitch: This is when most interviews are booked, reviews are confirmed and when any publicist will be the most busy working on a
book.

. Schedule: interviews/coverage on podcasts, radio shows, blogs, websites, etc for right before or after a book goes on sale.

+  Publicize Events: Make sure you have a crowd at your events by inviting all your friends and friends of friends wherever you are
speaking. Make sure the events venue is also doing their part in spreading word of the event.

+  Amplify: Spread the word about anything happening on your book via social media, your website, newsletter, etc.



More on Media Lists & Events

Media Lists:

* Your own contacts are critical: Whether you are self-published author or being published by a big house, your own media contacts
can be critical.

+ Subscription media database: Anyone can subscribe to a media database such as Cision or MuckRack to pull media lists. These will
provide you with journalists contact information as well as their beat and whether or not they are a PR contact.

+ NetGalley: Connects you directly with the media and bloggers.

+ Social Media: Following journalists on social media allows you to connect directly if you have a relevant story or angle. You can also add
journalists you identify as being important to your media lists.

Events:

+ Scheduling An Event: Only schedule an event that you can bring an audience to or with a bookseller/venue that is excited to host.

+ How to Reach Out: Most independent bookstores list information on how to schedule an event on their website. If you do reach out
directly, make sure to emphasize the crowd you can bring in, how your book is distributed, etc.

+ Collaborate: With the events coordinator, and your publicist if you have one, to get out the word about the event to any contacts you
have in the area and any media contacts the store may have to ensure you have a great event.



Press Release Basics

Must Haves:

* Pubilicist or Publisher Contact Information.

e Book Information: Title, Author, On Sale Date, ISBN, Price, Pages.

e Book Jacket and/or Author Photo.

Book Description:

* A short summary of the book. This can be similar to flap copy or catalog copy.
* The whole release should fit on a single piece of paper, double sided.
Author Info:

e Short bio, web address, social media handles.

e Background that is interesting or relevant that is not in the bio.

Why Do We Care:

* Praise-either blurbs or quotes from reviews.

* Information on awards for the author or the book.

e Connections to relevant news stories, the season, or even a place.
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**Now Available in Paperback from Ecco**
ALL INVOLVED: A Novel by Ryan Gattis
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The Great American Sex Scandal of 1936

Edward Sorel

Tl s ol 1 Koo up Ui uld Dawkeun oo pruiy spataml Ll peasapos
foard oedes e anly schmare, eecenn® chewing pem entd o roes 1leces smihra ' Wiese
Murdees LA Soew. tears on the ok keakeum o bs spacimant and hnce yello=ing
rew ey with “ecedlissoar s wing o cazan ol Ef goemlim meis ' P e o i
booc. ot o ly dees he then write a terrific boak, bur be llustrages it with his wondertol
woormes lurw d ssewving. Whs wounll figore Ced Viaey Actnes life womld provide sach
cnrcrtaining reading, Dot in Sorel's colioe ulal, coconcric stric, a2 1ok he tells 3 juley,
funny, 2ed 12 the ead, tauching.

"Wl Alken, e Neeww Bl Tiroer Baall Boaviow foome nevierw)

“Fogiesline o Wil < dipneChie e Do e e ortie sncbas Congueint, Telae e
soamcur of Aocs Lollyeoxd. 2nd his affecrone: cooverszdonal 2eoue 2lves Nary and
hey sy 2 b o valianl Jgmly gt anxavd woane sas hvead.
—Eduod Koencr, Wal' Sineet Jowno!

Tl F Lk Doacchvozesion: By ke
ce Alllson Ssdller, Darevratomen: Weekty

Uacx o the sary Ehctize, Mary Astor was a1roviz 0 & the makag, sacng aolice as a

Trabirec playec cppotite eadrg ren ake Llacx Gadk and Wilbhizm Foveell. Wheo il Caue om
sl 2l tew b D ez il o ae wnih by St SO s dnen e ne ke
weaad ek g T sl gD ilvenez e Leeoindy rabdoded—wol dillan’ <0



Galley Letter
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Z\>\ LIVERICHT PUBLISIHING CORFORATION

A DIV SION OF W, W. NORTON & COAFPANT

Dear Editar / Producer:

Americans are so habituated to dining cut that home cooked meals now consfitute a special occasion.
Axd yet, as Paul “reedman reveals in rich detail in TEN RESTAURANTS THAT CEANGED AMERICA
(tc be putlished nn September 2016), our culinery culture outside the hcarth 1z much younger than the

country itself.

Chasting len crugal establislizncuts (oot necessacily tie “best,” but the most gane changing) Freeduan
{who lcads an interdisciplinary food stulies pregram a: Yale) shows how the first restaurants on American
soil catered to the upper classes in the letter half of the 19* ceatury before crossing over intc mainstrcam
life and responding to social trends.  Evolving es the mation did, restaurants soon kept pace with a
growing consumer basc that demanded food not merely as fuc!, but as pleasure and entertainment.
[rmigration from all comers of the world brouzht varicty to the rather pallid American dict; while
technology and modern ransportation providec greater accessibility to our food choices. Inthe prosess
we grew farther and farther removed from the sgrarian society we once prided ourselves on, until—in a
twist Freedman notes in his epilogue—we now speak un-tronically of the “farm-to-tsble” movement as
revolutiorary.

Featuring vver 90 photographs wad illuszativay, TEN RESTAURANTS THAT CHANGED AMERICA
begins in 1831 with the opening of Delmonico’s in New York, the first truc establishment (a'beit catering
exclusively to affluent men) for fine dining. Long disparaged by haughty intemational connoisscurs,
American cutsinc—ceven 1t imutation ot the French—was soon raised to a rew stardard. Freedman
explains Fow an emerging midd ¢ class with more leisure time and moncy to spend helped democratize
the choices beyond lobstar palaces and Gilded Age steakhouses: places that were economical and family
fricndly. Fast food prevaled (like Howard Johnson's and Schrafft’s) but so did cthnic and rezional
specialties (exemplified n New York by Mamma Leone's and in New Orleans with Antoine's).
Restaurants could be aspirational and a sign of status (Le Pavilon anc The Four Seasons), but coulc also
be bold reappraisals of previously underappreciated cuisines (The Mandarin and Sylvia’s).

With actual recipss fom these restausarts, Frooduun @so shaces the toonic dishes inzoduced o the
Amcrican palette: including Antaine’s Oysters Rockefeller and flambeed coffee, called “Caf? Diabalique”
and Delmonico’s “Lobster Newburg,” “Baked Alaska,"” and “Eggs Beaedict.”

Inroduced by a rastauranteur who is himself ckanging the American dining landscape—Darny Meyer—
TEN RESTAURANTS THAT CHANGED AMERICA documents not just how we eat, but tac ways in
which our dining habits mtersec: with race and class, immigrasion, and assimilation.

Siacerely,

Cordelia Calvert Holly Watson
Publicity Assistant Holly Watson PR
Livenight Pubhishing Corporation 3103%0.0591

A Division of W.W. Norton & Company
212-790-7244 / ccalverti@wwnorton.com

holly@hollywatsoapr.com
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Evolution of the Press Release Part Three:
e The Interview Alert: The pitch letter in different clothes. Occasionally useful when creating the pitch email.

* Q&A: Sometimes a Q&A with an author can be helpful to have on hand, especially if the book is dense or if the author has an interesting back story.

Interview Alert: oty Watoon PR
310.390.05€1 | NDIWG rollywatsonpr.com
iy Follywetsonpr.com

LISTENING FOR WHAT MATTERS
Avoiding Contextual Errors in Health Care

(OXFORD UNIVERSITY PRESS; ON SALE: January 12, 2016)
Saul J. Weiner, M.D. and Alan Schwartz, Ph.D.

Interview Alert

WHAT.

LIETENINC FOR WHAT MATTERE: Avoiding Contextual Errors in Heelth Care is bascc on

gryindbraaking respar condiuctac by authars Ssul 1 Waines, M 1) and Alan Schwartz, Ph ) avera

prriod of 10 years end expains bow and why Joclors varmmonly Teil when Ciagr osng gid Ueeting

petienta. 'With faderal grants We ner and Echwartz corduzied atucies, which frat zen: actora, called

Unarrounced Standard zed Fatients ("USPs") arc than regl patierts, to hundreds of doctors visits

Wwikh hidden audio-recording davices o 1hal the research eam cculd listen and analvze th2 results of
3 viaita. This is their story.

WHY:

LISTENING FOR WHAT VIATTERS s a fascinating and never-befare seen look ‘behind the curain™in

our dectors’ ofices. In an interview, Weiner and Schwartz can discuss:

* How they ccnductad their rocearch, from the tme thay epant creating idertiiee “or the actore
plaving patiens (Urannbunced Standardized Patierts or "USPS™] in their Tirst experiment.
whizh irvo ved creating false idenfites, including health nsJrance papers, ard training aziors
to become patients

*  Sompe ot "he most SIPESNG things “haey Irsmed wnie cordunting MeR/e APANMANS—ITVIRS
frur the renchies revealed Ly Cie aciors and palen.s Bal wenlinlo the doclors’ ollices
urderccve”

®  Why dn™rs sc ireqrently MISS patinnt clues tha” thay aF stugoing - terrad “enniexiisa) e
Mags® - wven afizn these ned Nags seaem obvivus W e reader

*  What our mecicel achecls car do ¢ better train Fea th carc profeasionals to lister and engoge
with patients on an indivicual level so that pstients’ heslth care outcomes are betier

WHO:
Saul Weiner and Alen Echwartz have worked together for over “C yeara, combdining their
complementary expertise into a unique col aboration.

Saul Weiner, MD, is 1 bua ¢ cerlifed inlernisl and pediatriciar wilh oraciice, leedership, and resezach
experiznce in a varicty of health cars seitings. He ia rew Mrofzaacr of Med cire, Pediatrica, and
Madical Foucatior, add Vics BPmnynst tor Planring and 2rograms a° 1he Liniversry of 1Hinois ar
Chizagu, end Cepu.y Diredor of VA Genler of Inrovalivr o Somplex Chronic Fudlhwzie Alan
Schwartz, Ph.D,, iz a cogritive paychologiat with expettaz in med ca dedizior ma<ing, organizatonal
behavior, and measuremert with cver a decace of exparience evaluating and training heath ~are
providers to improve Jualty. He is now the Micrael Rzese Endowed Pro‘essor of Meciczl Educaton
ard Asaoziaic Head of the Depatmant of Mecicel Education and Reacarch Pro‘eazorin the
Deperment of Padiatrice a: the Uriversity of llinois a: Chizago.

For more infcrrmation about Lisrening rfor what Matrers, please visit: hup:/

www.contexivalizingzare.org/

A Conversation with

ROBIN MACARTIIUR
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Dear.ln

I'm writing you to see if you received ard might be considering coverage of Maryn
McKenna's BIG CHICKEN: The Incredible Story of How Antibiotics Created Mcdern
Agriculture and Changed the Way the World Eats (National Geographic; September
12, 2017) in which McKenna chronicles how antibiotics transformed chicken from a local
delicacy to an industrial comnmodty and the world's most popular meat. Crucial to its
mateoric rise: the routine use of antibiorics, a practice that would transform ajriculture,
change the werld's eating habits, and contribute to the deadly rice of drug-resistant
infectiors around the globe.

We've gotten some great early endorsements:

“A must-read for anyone wno caras about the quality of food anc the welfare of

animals”
= Mark Bittman, author of How To Cook Everything

“It you think raising farm animals on antibiotics is nathing 10 worry about, Big Chicksn
will change your mind in a nurry. Maryn McKenna's account of the profit-driven politics
that alloned widespraad antibiotic resistance shoulc be reguired reading for anyone
who carzs abcut food and nealth "

- Marior: Nestlz, author of Food Politics

About the Author: Maryn McKenna is an award-winning journalist (New York Times
Magazine; Atlantic; Wired; Scienific American), critically acclaimed author (Superbug
and Beeating Back the Devif) and TED Fresenter (her talk "What do we do when
antibiotics don't work anymrore” has over a milion views).

About the Book:

Antibiotics changed the world.

Then we gave them to the animals we eat.
This is the story of what happened next.

Thanks for considering,

Holly

From: Holly Watson <holly@hollywatsonprcom>

Subject: TEN RESTAURANTS THAT CHANGED AMERICA by Paul Freedman/In
Conversation with Paolo Lucchesi (SF Chronicle) at Mechanic's Institute and
Cecilia Chiang at Yang Sink on 10/20 & 10/21

Dear Amy,

I'm writing you about Paul Freadmar's TEN RESTAURANTS THAT CHANGED
AMERICA or sale now frem Liveright, and featured this week n both The New Yerk
Times and the New Yorker .

Paul Freadman will be coming to the Bay Area or 10/20 & 1J/21 and is avéilable on
‘hosa dates for inte-views in parson. Ha's zlsn available ahead of time via phona/amal
or remote studio. On 10/20 Paul will speak with Paclo Lucchesi of the SF Chronide at
12:30PN at The Mechanic's Institute and on 10721 he will be in conversation with
Cecllia Chiarg at Yang Sink Hestaurant in an event co-hosted by Omn vore BOoKs.

Paul will be coming back 1o tha Bay Area in November to do a special evant at Chez
Panisse on 11/22 with Alice Waters. Both Ceclia Chiang's former iconic (and now
closed) restaurant Th2 Mandarir as well as Alice Waters' Crez Panisse are fea'ured in
TEN RESTAURANTSE THAT CHANGED AMERICA.

In the book, Freedman discus3ses which ien rastaurants have been the most influential--
1Ct necessarily the best--in ‘erms of influ2rcing not only what American's eat, but how
we eat--who we share tables with, how our eating habits reflect such chances in the
courtry as the end of slavery and the African Diaspora, the rise of he middle class, tha
charging role of women in society and much more. Nefiected n the book are alsc
meditations on regional foods and phenomenons and  within the chapters on the Chez
Panisse in Berkeley and The Mandarin in SF, h2 discusses such issues &s immigration,
*he rise of "ethnic” cuisine, "Calilomia" cuisine and the rasurgence of local and seasonal
‘oods that continues today.

Ycu should have recelived a copy of the book by now. Please I2t me know I' you are

nierasted in speaking with Paul Freedman, ar in novering the hook or any of Paul's
averts.

| have pasted more Intormation about the took below.
Sincaraly,

Holly

Holly Watson
310.3€0.0591 lholy @ nhcllywatsonpr.com




Why Hire a Book Publicist

What Can a Book Publicist Do that is Different
from What the Author Can Do?

+ Create Media Lists: based on her own lists as well as those of a paid media database.
+ Pitch: the book to journalists and get the book in front of book review editors that do not welcome non-PR people contacting them.

+ Schedule Events: Publicists may have connections with stores and venues that you are not connected with and/or be able to
coordinate events with stores that would not ordinarily work directly with authors.

+ Keep Following Up: Publicists can be persistent with media contacts (even those the author is “friends” with) far beyond the point when
the author following up alone would be annoying.

+ Discover: new opportunities for your book. Publicists are always pitching multiple books at a given time and this can lead to new
opportunities for authors.



What to Expect from a Book Publicist

- Depends on Your Price Range: Publicists will charge anywhere (in general) from $3,000.00 to $20, 000.00 and what you pay largely
determines what you get in terms of scope of work, length of commitment, level of service, etc.

+ Depends on Your Book: Fiction? Non-fiction? Memoir? Biography? Genre? How To? Self-Help? Cookbook? All these books are
received by the media in radically different ways and therefore require radically different publicity campaigns. Some kinds of books will
definitely benefit more than others from having a publicist involved.

+ Always Expect: Feedback and updates in a timely manner and remember this is something that can be negotiated ahead of time when
you negotiate your contract. Also remember that if your publicist is working with you for several months, there will be times when you are
in constant communication and times when you are only in touch once a week or so, just because of the natural timeline of a book’s life.

+ Remember: Unless a paid review is being arranged, a publicist cannot definitively promise guaranteed publicity but can only tell you
what she realistically expects in terms of results and based on past experience.

+ How to Get the Best Experience: Air all of your questions and concerns before officially signing on to work with a publicist. Feel free to
ask for references or endorsements from past clients.

+ Collaborate: You and your publicist are a team. You can decide ahead of time to outsource much (or all) of the publicity work to your
publicist OR you can decide to divide and conquer. Whatever you decide, remember that you are both working to the same end.



