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%rand Positioning

Answer these Questions

Why did you write this book?
Who is your demographic ?

Why you?




%rand Positioning

Why did you write this book?

Share passion or art: to be expressive

Turn book into film or TV

Make a statement and influence the world/society

Calling card book used as lead magnet to sell services like coaching, programs, services
Fulfill a life goal and achieve a sense of accomplishment

To educate, teach or inform

Build credibility in an industry and establish oneself as a thought leader, expert or speaker
Greater good—calling from above

Leave a legacy for family, friends, and community

10. To be a storyteller

1.
2.
3.
4.
5.
6.
7.
8.
9.
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Who is your demographic?

1. Don’t say everyone—truly think about who you are targeting
2. What are their interests? Why do they care?
e This helps inform your query letter—a literary agent or publisher wants to
know who you target
e This helps you write—who are you writing your book for? Imagine them as you
are writing/editing
* Helps you target readers when advertising
3. Take a cue from marketers who create profiles of their target demo
 Give them a name, an age, an job, hobbies, hopes, dreams—give them a face

rr—r"




TARGET AUDIENCE

Genny
“The Urban YA Lover”

Interes
and well :

t experience and em
to read ials about inspiring women, and sh

Favorite Books: Handmaid's Tale, Hunger Gam

Genres: YA, literary fictior lics, historical fiction
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Why you?

1. What is your story? The story behind the story is important for media pitching
e Like writing your logline, but for you instead of for your book
2. Talking points and sound bites
e 4 to 6solid points
e Features and benefits
3. Bio—long and short form
e For media and press
* For social media and profiles
e For your website




Example Pitch

1. Pitch One: He wrote a fantasy adventure with a team of heroes you’ll root for as
they save their home from an evil invader. Vivid settings and magical worlds are
waiting to be discovered. Meet author of this incredible page-turning book.

2. Pitch Two: He was addicted to video games and failing in school. His mother
couldn’t get him to put the Xbox down. Then, an English instructor helped him
discover his writing talent. He channeled his video game addiction into a passion
for writing, and published his first fantasy adventure novel at 16.




g esthetics

Look and Feel
Colors, Tone, Imagery and Style
Headshots and Portraits

Signature Logos, Fonts, and Style Guides




g esthetics

Colors, Tone, Imagery and Style

1. Create a mood board or vision board—a collection of imagery and pictures you like
2. Consider your genre and how it influences your overall tone and style

e What colors do you like? Don’t you like?

e What fashions, trends, styles do you like?




g esthetics

Headshots and Portraits

1. You need a quality portrait or headshot—not a cellphone snap from 2012
2. Types of photos: headshots, portraits and editorial

* Need to have it ready at a moment’s notice

* Consider lighting, background, props, emotion

* Not a matter of humility, it is a matter of being professional
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Dot @affrey

Fantasy Author

%am and raised in New York—maostly on Long Island and not "The City"—Dot Caffrey moved to California
after high school. She did a three-year stint in the Nawy before going to college and receiving a
Microbiclogy/Medical Technologist degree.

Her father says she’s been a storyteller from the moment she began to talk. It was only in last few years that
Caffrey decided to take her passion for writing seriously and write books for publication.

Her first novel in the Trilogy of Power series is called Awakening Powers and it introduces fans to 17-year-old
Regnaryn who grows up in an idyllic land among mythical beings. She believes she is the last surviving human.
Her world shatters when evil invades her dreams and demands she relinguish unknown powers foretold by
her long-deceased mother.

Book two, called Cursed Power, delves deeper and presents us with Sevich who was born with the face of an
angel, but cursed with the soul of a demon. What will his desire for his father’s throne drive him to?

When she's not writing, Caffrey enjoys creating and wearing costumes (cosplay), playing video games—
though she claims she isn't very good—and watching NHL Hockey. She also enjoys spending time with friends
and her loving cats.
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Signature Logos, Fonts, and Style Guides

1. Big brands have style guides that list the fonts, colors by hex/pantone, and rules for
how to portray the logo and branding
2. You may want to do a mini-guide—a document with your branding materials

* You may want to have a logo or signature logo created especially for
personality brands with rules for it

Fonts and typefaces may be included
Exact colors for consistency
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Boooke That ke You.

LAUGH., SCREAM., HOPE., DREAM.

Primary font: Cancel

Jenna Sue Add to Swatches
current

Secondary font: Color Libraries

Playfair Display

Color:

#b88a93

Only Web Colors
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Places for Your Branding

Social Media

Amazon and Goodreads profiles
Your Website
Book Cover

Aavertising




lacement

Social Media

Consistent branding across all profiles—same headshot, same or similar background,
bio and book information

Different social media platforms allow you to express your brand in different ways
Where is your demographic and how do they engage on social media?
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Amazon and Goodreads

Amazon, Goodreads, others need consistent branding just like
social media

Complete your profiles for maximum effect
Link to your website or blog—consider SEO benefits




lacement

Your Website

1. The hub for all your info and marketing, information, and content
2. Can really showcase your branding
3. Whois your target audience?

 Beyond readers, are you looking to attract clients?

e Sell your book to be turned into a movie?

* Book speaking engagements?
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lacement

Book Cover

1. Headshot may go on inside flap or back cover
2. Portrait may even be on front cover or personality brands/business books
3. Portraits or editorial can be used on memoirs and biographies




lacement

Aavertising

1. Online ads: display and PPC ads
* Google
* Facebook/Insta/Social Media
*  YouTube
* Goodreads
2. Print advertising
* Magazines
* Brochures
* Programs
* Signage




Black

Chateau

wwwBlackChateauEnterprisescom
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